
AdGrad.org
Digital Media Plan



Target

¬4,891 alumni consume digital media

¬  Avg. connection to 6-11 other Alumni

¬Peripheral Concept

¬Emphasis on Geographical Industry Hot-
Spots



Media Objectives

¬Primary
– 2,000 Alumni to load AdGrad.org landing page

– Register 1,000 Alumni accounts

– 800 Alumni to expand profile

¬Secondary
– Motivate Alumni to “Tell a Friend”

– Prompt Alumni to expand ‘resume’ and ‘portfolio’ sections



Search Engine Marketing

¬ Total Budget: $2029
– CPC basis

– 19,532 Clicks purchased

¬Google
– 62% reach

¬Yahoo!
– Targeting older Demographic

¬ Fullfilment
– Track and re-adjust on weekly basis based on performance

– Continually focus allocation on best performing terms



Search Engine Marketing



Search Engine Optimization

¬Strengthen search efficiency

¬Total Budget: $0

¬Meta-tag development within source code

¬Compare terms to relevancy via Urchin

¬Adapt Meta-tags to reflect successful
terms



Facebook

¬ Build localized awareness in
established Network

¬ Total Budget $ 3,360
• Flyers purchased: 6,720,000

• 105,000 flyers ran every other day

¬ Monitor Weekly CTR



Blogs

¬BurntOrangeNation.com

¬Provide Access to niche markets

¬Target Alumni with affinity to UT sports

¬Total Budget: $200
– $50/week standard ad

¬Monitor Weekly CTR



Tell-A-Friend Contest

¬Direct Rewards Incentive

¬Total Budget: $200

¬2 individual contests

¬Track new profiles created
– Revert back to emails sent to Gene



AAAA SmartBrief

¬ Daily online
newsletter
– 14,000 subscribers

– Advertising professionals

¬ Total Budget: $4,000
– 10 issues places accordingly

¬ Track CTR/
conversions
– Gauge Unique visitors



Texas Exes Chapters

¬Target Alumni not involved in Adv industry

¬Send 3rd party emails to Chapters

¬Total Budget: $210

¬Test via e-mail splits

¬Send out e-mails in week 1 and 3



Internet PR

¬ Myspace Profile
– AdGrad profile group for older demographic

¬ Wikipedia entry
– Establish online presence

– Hyperlink to AdGrad.org

¬ Total Budget: $0

¬ Active management of content



Internet PR
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What is an alumni worth?


